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Introduction 

In recent years, a growing critical voice has emerged in the field of entrepreneurship re-
search, asking for new directions. Calás et al. (2009) have used feminist theoretical perspec-
tives to call for a broader focus on entrepreneurship (i.e. Critical Entrepreneurship Studies 
CES). 

For a long time, concepts in entrepreneurship theory and practice have been either dominat-
ed by a gender-neutral perspective (Marlow et al., 2009) or mainly eulogized in dominant 
male discourse lacking the complexity of theories on gender aspects (Lansky, 2000). To 
overcome the subordination of female founders and funders, an understanding of the ‘gen-
deredness’ of entrepreneurship research and practice is needed (de Bruin et al., 2006, 
2007). Above that, educators need to be assisted in their reflection on whether entrepreneur-
ial spirit/intention and the development of start-up skills need to be addressed in a gender-
sensitive manner or not. Consequently, ten years ago Ahl (2006) emphasized the need for 
capturing a richer perspective on women entrepreneurship research. In the last decade, re-
search had started to discuss gender in terms of “biological differences”, but it is now at-
tempting “to pursue a more nuanced socio-political understanding of how gender difference 
is constructed“ (Tedmanson et al., 2012: 534) and to understand gender identities and prac-
tices (Diaz/Welter, 2013). On top of that, efforts are being made to gain more insight into the 
contextual embeddedness of women entrepreneurship (e.g. Brush et al., 2009). Gender as-
pects of entrepreneurial learning are also being considered further (e.g. Ettl/Welter, 2010a, 
2010b). However, most of the attempts and approaches to gain deeper insights into the intri-
cacy of how to foster women entrepreneurship are either neglected in mainstream entrepre-
neurship research, or are at best emerging and have gained popularity only recently (Jen-
nings/Brush 2013).  
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Objective of the Volume 

The FGF working group ‘Women Entrepreneurship’ acknowledges that gendered entrepre-
neurship phenomena occur at various levels of analysis. Hence, this series volume aims to 
bring together a plethora of different insights, with implications for research, education and 
practice. The call is therefore open to theoretical as well as empirical research papers, as 
well as case study submissions. Theoretical research papers can for instance be literature 
reviews or papers critically discussing the conceptual foundation of women entrepreneurship 
research. Empirical research papers can build on qualitative, quantitative or mixed-method 
research designs. Beyond that, we also encourage the submission of theoretically grounded 
case studies on female founders and funders, which can be used to deepen the under-
standing of a gender perspective in entrepreneurship education. Through this, the volume 
serves as a vehicle to help researchers, educators and professionals aiming to foster women 
entrepreneurship to obtain rich, multi-faced, and high quality knowledge. 
 
Target Audience  

This FGF Springer Volume aims to provide academia with a portfolio of research approaches 
addressing the current challenges and future perspectives of women entrepreneurship re-
search. Furthermore, it will be a contemporary reference for entrepreneurship educators and 
essential reading material for students interested in questions addressing aspects of chal-
lenges and future academic and practical perspectives of women entrepreneurship. 

Submission Guidelines 

The submission phase is two-stepped. First, authors are asked to hand in a two-page chap-
ter proposal clearly explaining the mission and concerns of the proposed work by May 1, 
2017. Proposals of unpublished research papers as well as unpublished case studies are 
welcome. For manuscript guidelines please visit: http://www.springer.com/gp/authors-
editors/book-authors-editors/book-manuscriptguidelines. The editorial team will review all 
abstracts and decide about acceptance by June 15, 2017. If accepted, full chapters must be 
submitted afterwards by September 15, 2017. They will undergo a peer-review on a double-
blind basis. Contributors may also be requested to serve as reviewers for this project. The 
volume is intended to be published mid of 2018. More details of the submission timeline will 
be forwarded to authors after acceptance. 
 
 
Proposals of research papers have to include the following sections: 
(1) Objectives and research questions, (2) Current state of research, (3) Theoretical and 
methodological approach/ method/ data collection, (4) Results/finding, (5) Value and implica-
tions  
 
Proposals of case studies have to include the following sections: 
(1) Explanation on source, background, and content of the case, (2) Short overview of the 
case, (3) Main topics the case addresses and topic-related findings/results (4) Learning re-
flection questions 
 
Your inquiries and proposal submissions are heartily welcomed and shall be forwarded elec-
tronically (.doc/.docx) by mail to: 

Carl von Ossietzky University of Oldenburg 
c/o FGF Arbeitskreis „Women Entrepreneurship“   
Prof. Dr. Stephanie Birkner 
E-mail: women.entrepreneurship@uol.de  
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